
Our values

Customer Focus 
Think from a customer’s perspective about how we can  
excel in delivery

Innovativeness 
Continue to develop new products since a century

Results orientation 
Premium products and services are relevant, delivered in  
a timely manner

Ownership attitude 
People are motivated and engaged and see themselves  
as drivers of business success

Valuing people 
Valuing the importance of the individual and ensure multi 
skills and motivation

Know-how 
Valuing the importance of know-how and knowledge 
transmission


